Visual hierarchy

What is it?
How can | get some?




EXAMPLES OF

VISUAL HIERARCHY



VISUAL HIERARCHY

We can call it the order of importance -

- where does the eye look at First (primary message)
- where does the eye look at Second (secondary message)
- where does the eye look at Third - (tertiary message)



Hierarchy by Placement

An object placed in the center

will often be perceived as a focal point.
If all eyes in the painting look at one object,

or if an object
is placed at the center of the lines of perspective,
that object will be
perceived as the focus of the work.




Hierarchy by Isolation

If most of the elements in a work of art
are grouped closely together,
an object by itself stands out as a focal
point



VISUAL HIERARCHY

Hierarchy by Contrast

Emphasis can be created by contrast.
An element in contrast with
something else is more easily seen and understood;
something different attracts the eye.



VISUAL HIERARCHY

Any of the elements can be contrasted:

- LINES (a curve in the midst of straight lines),
shape ie....(a circle in a field of squares)

- COLOR (one red dot on a background of grays and blacks)
- VALUE-Tone (a light or dark area in the middle of its opposite
 TEXTURE (rough vs. smooth)

- Contrast can also be created by
contrasting orientation in space (horizontal, vertical, diagonal)

- SHAPES (a geometric shape in an otherwise naturalistic image) and size.

- An anomaly, or something that departs from the norm, will also stand
out and grab our attention, for example a person wearing a snowsuit
on a tropical beach.
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What do you notice 1st? What do you notice 2nd?
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VISUAL HIERARCHY

Create a Ciear Visual Hierarchy Create a Clear Visual Hierarchy

Organize and prioritize the contents Organize and prioritize the contents of a page by

of a page by using size, prominence using size, prominence, and content relationships.
ang content relatonships. Let's ook

at these relationships more closely. Let’s look at these relationships more closely:
The more important a headiine is, the « Size. The more important a headline is, the larger
aager s font S0 shoukd be. ENg its font size should be. Big bold headlines help to

bold headlines help 1o grab the user's . . -
attention as they scan the Web page. grab the user’'s attention as they scan the Web

The more important the headline or page. | |
content, the higher up the page it * Prominence. The more important the headline or

should be placed. The most content, the higher up the page it should be placed.
important or popular content should The most important or popular content should
always be positioned prominently always be positioned prominently near the top of

near the top of the page, so users can the page, S0 users can view it without having to
view it without having 1o scroll 100 far. scroll too far.

Group similar content types by . ) . )
displaying the content in a similar Content Relationships. Group similar content

visual style, or in a clearly defined types Dy dispiaying the content in a similar visual
area. style, or in a Clearly cefined area.
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VISUAL HIERARCHY

Create a Ciear Visual Hierarchy Create a Clear Visual Hierarchy

Organize and prioritize the contents Organize and prioritize the contents of a page by

of a page by using size, prominence using size, prominence, and content relationships.
ang content relatonships. Let's ook

at these relationships more closely. Let’s look at these relationships more closely:
The more important a headiine is, the « Size. The more important a headline is, the larger
aager s font S0 shoukd be. ENg its font size should be. Big bold headlines help to

bold headlines help 1o grab the user's . . -
attention as they scan the Web page. grab the user’'s attention as they scan the Web

The more important the headline or page. | |
content, the higher up the page it * Prominence. The more important the headline or

should be placed. The most content, the higher up the page it should be placed.
important or popular content should The most important or popular content should
always be positioned prominently always be positioned prominently near the top of

near the top of the page, so users can the page, S0 users can view it without having to
view it without having 1o scroll 100 far. scroll too far.

Group similar content types by . ) . )
displaying the content in a similar Content Relationships. Group similar content

visual style, or in a clearly defined types Dy dispiaying the content in a similar visual
area. style, or in a Clearly cefined area.
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VISUAL HIERARCHY

WHERE DO YOU WANT YOUR READER'’S EYE TO GO 1ST?

WHERE DO YOU WANT YOUR READER'’S EYE TO GO 2ND?
HOW DO YOU GET THEM TO SEE YOUR MESSAGE?
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MBER WHEN | TRIED, I'D NEVER STRAY TOO FAR FROM YOU
OU SIDE, NO MATTER WHAT | WAS GOING THROUG
VER KNOW THE THINGS TO SAY TO YOU, THAT HELR
THAT I'M STILL ON YOUR SIDE. | NEVER SHOW JUS
YOU DO TO ME, GUESS I'M WHAT'S ALWAYS WRONG

D ONE CAN UNDERSTAND | JUST CAN'T BE TIED DOW
OMES BETWEEN ME AND MY PLANS, SO NOW | NEVEH
HE THINGS TO SAY TO YOU THAT HELP ME PROVE THA
ON YOUR SIDE. | NEVER SHOW JUST WHAT YOU DO T(
, GUESS I'M WHAT'S ALWAYS WRONG. ANC
DON'T BELIEVE A WORD THEY'RE TELLING
TO YOU, DON'T BELIEVE A WORD THEY'RH

LING TO YOU. THEY LET ME DOWN, WHE
| FIND WHERE | FIT IN, | HATE THIS TOWN
T LET AWORLD GONE MAD EVER BRING
ME DOWN. GAVE EVERYTHING | HAD TG
N IT BACK AROUND, ‘CAUSE OUR TIME'S

ORTH SOMETHING, BIGGER THAN BOT
ND ME, | CAN'T LIVE MY LIFE ALWAYS

N. | GOTTADO THIS RIGH

E ASOUND. ‘CAUSE I
T HERE FOR NOTHING
ST I CAN SAY | STAND

BUT WHAT CAN YOU DO ?
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You have a very good chance of reading this if
you have a lot of patience because the font is
all the same size and weight. The lines of text
are all really close together so by now you're
probably getting tired of looking at this.
Imagine if this was a meticulously worded
paragraph that was perfect for your target
audience and they stopped reading because it
looked too overwhelming.

ou're invited to
Zelda's 30th Birthday Party!

Please come dressed as your favorite Gilbert and Sulliva
character. Children are welcome. Dinner will be served; if
you'd like to bring food, call Stacy at 555-1212.

When: October 20th, at 7:00 PM
Where: Zelda's house. If you need directions, feel free to
call Zelda and ask.

Please RSVP to Stacy by October 10th. See you there!
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